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Oral Health Literacy Campaign Plan 
 

Workplan Objective/Activity Description 
 
Due August 31, 2025 (new deadline) 
Activity 5.1, Oral Health Literacy 
Collaborate with primary care providers or school administrators to implement an 
evidence-based, oral health literacy campaign for parents and caregivers, such as the 
American Academy of Pediatrics Brush, Book, Bed (BBB) Campaign. Identify a BBB 
champion who will coordinate the program and inspire partners: e.g., the county’s oral 
health program manager.  
 

B) Literacy campaign plan 
 

Deliverable Instructions 
 
Oral health literacy extends beyond the ability to read – it encompasses a person’s 
capacity to access, evaluate, understand and effectively use oral health information and 
services to make informed decisions about their oral health. Resources to support oral 
health literacy can be distributed in various ways, such as providing materials directly to 
patients, working with dental providers, sharing content on social media platforms, or 
displaying educational resources prominently in waiting areas. A health literacy 
campaign can focus on programs such as: 

• Brush, Book, Bed 

• Brush in a Box 

• Oral Health Literacy 

• Sugar Sweetened Beverages/Rethink Your Drink 
 

What a literacy campaign can accomplish: 
• Amplify Message Reach: Effectively spread your message, especially when 

presented in creative and unique ways that make it memorable. This approach 
enhances recognition of your Local Oral Health Program (LOHP). 

• Boost Participation and Community Support: Raise awareness of your 
organization’s services and activities to attract both the focus population and 
broader community supporters who can benefit from or contribute to your 
program 

https://downloads.aap.org/AAP/PDF/BBBGuide.pdf?_ga=2.225128986.1219264958.1655477617-1499098109.1653597132
https://oralhealthsupport.ucsf.edu/brush-box-toolkit
https://oralhealthsupport.ucsf.edu/oral-health-literacy-toolkit
https://oralhealthsupport.ucsf.edu/content/rethink-your-drink-slides
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• Enhance Oral Health Knowledge: Improve understanding of oral health 
terminology and resources, empowering families to better advocate for their own 
oral health and their loved ones. 

Action Steps for Planning Your Campaign: 
• Define Your Message: Clearly articulate the core idea or information you want 

to communicate. 

• Identify Your Audience: Determine who you need to reach and engage to 
achieve your campaign goals. 

• Set a Budget: Establish the financial resources required to execute the 
campaign effectively 

• Identify Champions: Pinpoint key individuals who will lead, coordinate, and 
inspire your team and partners 

• Plan Outreach Methods: Decide how to best connect with your key audience 
using appropriate channels and strategies. 

• Establish a Timeline: Specify the start and end dates for your campaign to 
maintain focus and structure. 

• Evaluate Resource Needs: Assess if there are additional materials, tools, or 
support necessary to execute your plans. 

 
 

Toolkits 
 

1. Brush, Book, Bed (BBB) 
2. Brush in a Box 
3. Oral Health Literacy 
4. Project Tiny Teeth 

�. Tiny Teeth Implementation Guide 
5. A Health Mouth for Every Body Oral Health Literacy Campaign 
6. Social Media Toolkits 

�. KOHA 
�. Social Media | Smile California 

 

https://downloads.aap.org/AAP/PDF/BBBGuide.pdf?_ga=2.225128986.1219264958.1655477617-1499098109.1653597132
https://oralhealthsupport.ucsf.edu/brush-box-toolkit
https://oralhealthsupport.ucsf.edu/oral-health-literacy-toolkit
https://www.aap.org/tinyteeth
https://downloads.aap.org/AAP/PDF/TinyTeeth_ImplementationGuide_2023.pdf?_ga=2.102056262.652764236.1678119168-1332767742.1608584276
https://www.hrsa.gov/oral-health/toolkit
https://oralhealthsupport.ucsf.edu/school-linked-manual
https://smilecalifornia.org/partners-and-providers/social-media/
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Resources 
 

1. Lunch and Learn: Oral Health Literacy in Practice 

2. 12 steps to developing a health communication campaign 

3. AAPD | Parent Resources 

4. Brush, Book, Bed: How to Structure Your Child’s Nighttime Routine - 

HealthyChildren.org 

5. Guide to Improving Children's Oral Health 

6. Implementation - Health Literate Care Model | health.gov   

7. Improving Oral Health Literacy | ECLKC (hhs.gov) 

8. Oral Health Literacy Programs - Oral Health Literacy - NCBI Bookshelf (nih.gov) 

9. Stella's Shiny Smile San Joaquin Kid's Corner 

10. Brush — McMillen Health 

11. Rethink Your Drink 

https://oralhealthsupport.ucsf.edu/events/lunch-and-learn-oral-health-literacy-practice
http://www.mentalhealthpromotion.net/resources/twelve-steps-to-developing-a-health-communication-campaign.pdf
https://www.aapd.org/resources/parent/
https://www.healthychildren.org/English/healthy-living/oral-health/Pages/Brush-Book-Bed.aspx?_ga=2.71114640.1676075117.1680732354-1119155647.1680209832&_gl=1*byr3nb*_ga*MTExOTE1NTY0Ny4xNjgwMjA5ODMy*_ga_FD9D3XZVQQ*MTY4MDczMjM1My40LjEuMTY4MDczMjc5My4wLjAuMA..
https://www.healthychildren.org/English/healthy-living/oral-health/Pages/Brush-Book-Bed.aspx?_ga=2.71114640.1676075117.1680732354-1119155647.1680209832&_gl=1*byr3nb*_ga*MTExOTE1NTY0Ny4xNjgwMjA5ODMy*_ga_FD9D3XZVQQ*MTY4MDczMjM1My40LjEuMTY4MDczMjc5My4wLjAuMA..
http://www.chcs.org/media/Guide_to_Improving_Childrens_Oral_Health.pdf
https://health.gov/our-work/national-health-initiatives/health-literacy/health-literate-care-model
https://eclkc.ohs.acf.hhs.gov/oral-health/brush-oral-health/improving-oral-health-literacy
https://www.ncbi.nlm.nih.gov/books/NBK207117/
https://www.sjteeth.org/en-us/Kids-Corner
https://www.mcmillenhealth.org/custom-resources/brush
https://calfreshhealthyliving.cdph.ca.gov/en/tips/Pages/Rethink-Your-Drink.aspx
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